SEBYFIN TS F14ro 7027k

BIEBESEMDYAIEZIL I990FERFBED/NTILEEER EBEIZH
'SR YFIL  OZTEENIZAI SN T L
) IZFRY) ElfTonTEi-. 707

STEOBEXFE  EhT-EoT-
IN(KG . EEEDN TR,

[F2007F2 8123
E)HxRLE T I4E

$HE (U MRS FLTEEE) HED RS

VR F N % " RIL-RE
EmEl WO SRIFILDOARENMEZIEZS

F—70RY7MIRELZFLI.BLWYZFILIE, m
BRIADOKEZR/I-IATERY T 'SR YS

W TSV REZRETA7AAVELRS>TWET,

S#IL—IL

7Z2VRAONGIToNEDIE. GBI AILTE
HEDNEDSIEXNDMEEEZ I LI AL
1T T o2 D—DOHMRIKMEN R FHHTD T FIL
FraKIZED AR SMUAITEAIRD BN E DD %
TARNLE T ALREIZZDSHIL—IL SR IH
ILDEBERIEDTE—ILRA VY MIEERELE LT,

- —

%/I'

éi’é"o ZDEFREOEREIC

%é/ﬂii L/f:o ’J:J\
=EZD
G L7y A ILTIZT

ZWICHFERADY DY) £ LT2HN.
. 1EF«J\0>7 ) TA 5+«
AT DEEADDHY) £T,

BDZ B SEOSFILEEE
%I:?ZITET%;J_. N—7D&EDZ. 7/|:| Sy FIL
IS5 ERZIRELE L,

.JJH

iy

YFI/LYT

SHEYAILIEREIE. YFILETDE7 RN
AP —="SFINVL) T, ZERTHERGEZ
20075 9ADLEM L TWWE T ALBEIIFRE EN
SNy DR ERT AL ISR FILDE
BRAERERBIHDIZ.BRDEGNE " BEFH
WL T, ELTRETHHEZRIELE LI,

FFINCART—
IFINRARY— 1. ZRYFILITEHBEH
ELIZVTILNHEREEDORBIEIZSZAOoNS
MBS TT . YFTINEEEXZZZDEMDBEAECA
MBREZRELE L TWHED SR ZIT T,
EREIIZDFIEER—I VT ERHREL . BEIL.

Ny REFOTHA LB YLFLT-,

Imabari Towel Branding Project

After Japan's economic bubble burst in the beginning of the 1990s, the towel industry in Imabari, Ehime

Prefecture, went through difficult times, but nowadays it has become internationally recognized as

Imabari Towel. Behind its revival is the branding system which was shaped under Sato’s creative

supervision.

Brand Logo

he logo was launched in February 2007 and is designed in the shape of “i” taken from the initial letter

of Imabari. It uses three colors, red, blue, and white to express the natural environment (sun, sea and

abundant water, clouds) which support the production of Imabari Towel. Sato suggested that the logo

should be regarded as a mark for assuring quality and should be used only by towels which meet a

certain standard set by the Imabari Towel Industrial Association (then known as the Shikoku Towel

Industrial Association).

White Towel

Sato selected the white towel as the key product
to communicate Imabari Towel's essential values
of “safe, secure, and high quality.” Together with
the logo, which has the role of assuring quality,
the white towel is an icon which symbolizes the

Imabari Towel brand.

Five-Second Rule

Only towels which pass the various quality
standards set by the Imabari Towel Industrial
Association are allowed to use the brand logo.
One of its criteria is water absorbency. A one-
centimeter square piece of towel is placed in
water to test whether it will start to sink within
five seconds. Sato established the five-second rule
as a selling point for assuring the quality of

lmabari Towel.

Towel Sommelier

From September 2007, the Imabari Towel Industrial
Association began providing a qualification system
to nurture professional advisors for selecting
towels (Towel Sommelier). Sato designed the
certificate and pin badge. To further disseminate

mabari Towel, he suggested the establishment of

Honorary Towel Sommelier, a qualification system

for famous people in all fields of activity.

Towel Meister

The Towel Meister is the highest title acknowledged
by the Imabari Towel Industrial Association for
skilled towel manufacturing workers. Sato
came up with the system and name after being
consulted by the association about passing on
towel manufacturing techniques to the next
generation and training personnel. He was also in
charge of designing the certificate, pin badge and

certification award.



